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ABOUT AFI .

The Ariel Foundation International is a not for profit

501(c)(3) with special ECOSOC Consultative Status with OUR VALUES

the UN. The Foundation promotes partnerships, peace and

prosperity through entrepreneurship via education, « Teaching and Encouraging Leadership and
experience through service, leadership and support of Entrepreneurship

children, young people and their communities worldwide.

Ariel Foundation International is a member of % Partnering with developing countries to

improve the lives of its youth and their families

¢ Directing human and financial resources

6000+ 200+ directly to the people through families, groups,

and organizations
CHILDREN HELPED VOLUNTEERS

% Making the lives of those who are a part of
the Ariel Foundation International better



http://www.eurochild.org/
http://www.eurochild.org/

CHANGEMAKERS ? |

**AFI Changemakers is a global movement of young people who passionately believe that their voices
matter. We want to see a world where the youth are represented at all levels of decision making- a
reflection of the fact that 5o0% of the world’s population are under 35. All young voices are important.
Young people are the future leaders and we give them the platform to be heard directly by world leaders.

**An Ariel Foundation International (AFI) developed programme, we've been hosting summits at the
United Nations to give young people the opportunity to make their voices heard.

“*We empower young people to become advocates for the issues that matter to them, from their local
communities to the world stage.
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OUR PROGRAMS ? 7

CHILDREN ANDYOUTH

v'Leadership and Participation

v'AFI Changemakers (United Nations/ European Union/
African Union and Parliaments)

v'Side Events (UN/EU/AU and Parliament)
v'Experience through service

v"Youth World Ambassadors

v'International Health Ambassadors

v"Women Entrepreneurs

v'AFI- Frank Ballou College Scholarship Fund and
Mentorship.

CHILDREN ONLY PROGRAMS

v'Partnership with Ariana-Leilani Children's Foundation
v'Ariana’s Closet (re-purposing of clothing, school
uniforms and eye glasses)

v'Technology and Arts Camps (in country with language
and culture)

v'Orphan and Vulnerable Children Support (OVC)
v'Readers Lead and Leaders Read

v Children Ambassadors for Mediation and Mental
Health
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AFI CHANGEMAKERS AT THE UNITED NATIONS
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https://www.arielfoundation.org/publications/

SPONSOR BENEFITS

PROMOTION AND VISIBILITY

BRONZE
(USD5,000)

SILVER
(USD10,000)

GOLD
(USD15,000)

PLATINUM
(USD20,000)

Logo and website link on AFI
website

9,

Participation in AFI Summits
worldwide (up-to2 young people)

9,

Recognition in AFl's quarterly
newsletter

Logo and link on AFI social media
handles

0006

Recognition in AFl's quarterly
Youth Reports

Participation in UN/EU/other
Summits as AFl Delegation (ur-to2

young people)

0000006

Contribute to Policy Papers

Custom Donor Recognition
Plaque

00006066

Other benefits:

“+Align yourself with a global non-profit
organization

“»*Support global leaders and be a catalyst in their
growth

“*Global representation of your brand identity
“*Year-round promotional opportunities



CHILDREN’S HUMAN RIGHTS
SUMMIT AT THE
UNITED NATIONS

WHAT WE SEE AND
WHAT WE IMAGINE

Ariel Foundation International and
Ariana-Leilani Children’s Foundation

AFI CHANGEMAKERS IN ACTION
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visit our website.

For more information,


https://www.arielfoundation.org/

